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WRAPS JOHNNY:

REAL
ESTATE

ISSUE

POSH PROPERTIES,
HOT NEIGHBORHOODS,
TOP TRENDS & LUSTWORTHY
SECOND HOMES!

GOING GREEN: ADRIAN GRENIER'S
ECO-MOVE IN MIAMI

ESSENTIAL EATS: SOUTH BEACH
WINE & FOOD FESTIVAL PREVIEW

FITNESS ALERT: SOULCYCLE IS HERE!
PAMM'S WINTER VOICES
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144

MIAMI FEBKUARY 2008

U

's luxury reg! esk

eighborhoods




'BUYER BOOM |

With the frenzy of buying

activity taking place in the
luxury residential market
li{'h( now, one qlll'“m“ weems
inevitable: Wihe are theve
r(l'f‘lf.) 1}\( Answer 1s not so
simple. "It depends who you
ralk 10,” says Alicia Cervera
Lamadrid, managing partner
at Cervera Real Estate, one
of Miami's leading luxury
realty companies since 1969.
Specifically, Cervera Lamadrid
says, there's been an influx
of Mexicans over the past
three years, but there are also
plenty of wealthy Americans
relocating from other states,
“My clients from Texas tell
me there are more places

1o spend their money hete
thanks to the wocld-class
shopping, sporting events and
major chefs from around the
world opening restaurants.
Top that off with the magical
weather and the expansion
of our infrastructure, and
why wouldn’t they want to be
hete?” Geography aside, one
thing these buyers do have

in common are healthy bank
accounts, “This is a marker
being built on serious cash
deposits for homes that, in
some cases, won't be delivered
for two to three years,” she
adds. “So whether it's at the
entry or the top level, ours is
an affiuent and sophisticared
buyer.” And one that's in on
the appeal of the new Miami.
“I don't have to explain this
city,” says Cervera Lamadrid.
“Everyone already knows
about it, They just want 10
know mote.” cerver. com

IN THE KNOW Micis Cervers Lomadrid
wodersisads bee buytrs well

| THE TASTEMAKER/|

/LA DOLCE VITA

wreens and louvers
for windows and
doors to ensure
control over
shadows that
might obscure

thar light in any
way. For The Riez-
Carlton Residences
specibcally,
Lissoni wanted to
evoke 2 “strong
European feeling”
in the kitchens
and bathroonss,

Iralian sesthete Piero Lissoni sums up his design philosophy much like, well, a philosopher: “I only follow one idea:
to be elegant, to be simple.” he explains. “To be elegant because I like 1o offer something absolutely sophisticated.
and to be simple because simplicity is the maximum level of complexity.” A major factor taken into consideration by
the prolific visionary—the architect and interior designer behind The Ritz-Cardron Residences, Miami Beach (82
million to $40 million) and the interior designer for The Related Group’s Edgewater project One Paraiso ($600,000
to $5 million)—is the quality of the natural light, especially here
in South Florida, This inspires him to create open layouts with

LISSONI: IN SHORT

From Ato Z: In oxdition 10 his woek as an
architect ond inderioe designer ol around the
world, Lissont is aho regardod as one of the
world's presnier fumiture and home occessories
designers. His creations include collaborotions
with leading contemporary broonds such as Luakd
Bolfi, Glos talia, Living Divani, Cossino, Flos

Poero ond many othors.

Winning Streak: No stronger 1o accolades
Lissoni's latest honor came this past Oclober when
the Prix Villigature Awards (whose jury is
compased of 25 temational press members)
granted the Conservatorium Hotel in Amsterdam
(o Ussoni commission) s nod for best interior

dasign in o Euvropean hotel. Kssoniansociati com

juxtaposing “stone with style and steel; style and steel with wood.”
The reason for that: "It is exactly like a European or Italian cown,”

he adds. “Bur at the same time, it's in a special cloud of tranquilicy.
cloud of securiry, cloud of beauty.” Poetry and Miami realty just

found its man. therexidencesminmibeach.com; oneparaisomiami.com
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